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Editor: tyronE d murphy

Welcome to Movie Money 
Magazine, the only publication 
in the World that is solely 
dedicated to film funding and 
investment.

Each issue contains in-depth 
interviews and contributions 
from many of the worlds 
leading industry experts in 
film funding, tax incentives, 
industry trends and sources of 
funds.

MM also includes a section 
dedicated to films in 
development, and feature 
films seeking film funding and 
distribution. 

MM reviews and profiles 
current trends by investors and 
funds, and reports on funds, tax 
incentives and sources of soft 
funds from all over the world. 
Movie Money Magazine serves 
as a financial conduit directly 
connecting film-makers with 
investors and fund sources.

Adrian Ward is the 
Senior Vice President 
- Entertainment 
Industries Division at 
Pacific Mercantile Bank 
in California, USA.

Tyrone D Murphy is an 
award-winning filmmaker, 
the CEO and Founder of 
UFFO, the Universal Film 
& Festival Organization 
(195 Film Festivals) and is 
the editor of the Universal 
Film Magazine, which is 

distributed in over 100 countries worldwide. 
He is also an active member of the BAFTA 
Management Committee, the NUJ and the 
DGGB.

Steve Rogers is the 
CEO of Premier 
Pictures; a provider of 
funding to producers 
via structured finance, 
pre-sales, tax credits 
and EIS equity.

Bernd Stephan is the 
president & CEO at 
Media Finance Group, 
LLC. He is a seasoned 
expert in all aspects of 
film finance.

Contributions from industry experts

Welcome
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CEO of the Prescience
Paul Brett talks to  Movie Money

aul Brett is a direc-
tor of Prescience 
and has worked in 
the media industry 

since leaving university 28 
years ago. He has worked 
at Video Arts, Catalyst, Par-
amount Pictures, Universal 
Studios and Pathé. Paul de-
veloped and implemented 
the UK exhibition 
and distribution 
strategy over a 
three-year period 
at the British Film 
Institute/UK Film Council, 
before leaving to found Pre-
science with Tim Smith.

At the BFI/UKFC, Paul was 
responsible for the BFI’s 
relationships with exhibi-
tors throughout the UK and 
Northern Ireland, including 
both art house and com-
mercial cinemas. Prior to 
this, he worked for Miramax 
International as Vice Presi-
dent of European Market-
ing, as well as Pathé/Guild, 
VCI and CIC (a joint venture 
between Paramount and 

Universal). Prescience is an 
integrated media company 
that focuses on film pro-
duction, financing and in-
ternational sales. Launched 
in 2005, it has provided 
over £250m of film finance 
for independent UK and 
US productions, including 
multiple Oscar winner, “The 

King’s Speech.” Prescience 
also jointly owns the in-
ternational sales business 
Ealing Metro, in partnership 
with Ealing Studios. Pre-
science provides a variety of 
different sources of financ-
ing for UK and international 
film productions. 

The different types of 
financing include:
• Debt financing 
• Bridging 
• Development funding 
• Equity
MM - Where do you see the 

future of film funding and 
investment heading?

PB - I don’t see any partic-
ularly radical changes. This 
business been in existence 
for about 100 years, and it 
carries on the same way 
that numbers swell and re-
treat, and players come and 

go, and at the mo-
ment it’s a buoyant 
market. The inde-
pendent film busi-
ness is thriving, and 

there’s been a continued 
professionalism of the mar-
ket for the past 25 years.

MM – What film genre 
shows the best return for 
your company?

PB - I have no idea. Any film 
can be made, it’s just about 
finding the right price.  
There is no particular genre 
that works well, because 
the moment anyone sees a 
pattern, what you get is a 
glut. The ambition is to find 
a film that looks like a good 

 “There is no particular genre that 
works well
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value, because I think, sub-
consciously, the audience is 
thinking, “For my bucks, am 
I going to get value for the 
price of my ticket?” I think 
that’s the most important 
question. It’s certainly the 
one that drives us as we 
look to fund films. Will there 
be an audience for this film, 
will they see this as being 
valid? 

By definition, independent 
films are cheaper than stu-
dio films that have much 
higher overheads. You may 
have a “Paranormal Ac-
tivity,” but the studios are 
bombarding the audience 
with films that are literally 
thousands of times more 
expensive, and I think the 
audience takes that into 
consideration. That being 
said, if they think that the 
film is going to be enter-
taining, that will overcome 
budget shortfall.

MM - How has the econom-
ic environment affected the 
way your company oper-
ates?

PB - Every day we re-exam-
ine our business to make 
sure we are offering our in-
vestors the very best return 
for their investment – this 
is in the forefront of our 
minds. What has happened 
in the past 6 years of eco-
nomic recession is that the 
money is still out there, 
but it doesn’t know where 
to invest. The issue is not 
that the money supply has 
dried up, but that it’s harder 
to make that commitment 
with one’s money.

MM - What should film-
makers do to improve their 
chances when seeking 
funding?

PB - That’s easy: think about 
the end user. You don’t alter 

your movie, but you think 
about how the audience 
is going to consume it. If 
you are content for it to be 
streamed so people can view 
it on their computers, that’s 
fantastic. But if you want a 
Leicester Square or Chinese 
Theater premiere, then plan 
accordingly. Don’t alter your 
creative intent because the 
marketing maidens tell you 
to. I certainly would not ask 
to change a creative vision.

MM - What difficulties can 
filmmakers face when find-
ing funding?

PB - In a nutshell, the com-
petition. There’s too much 
demand out there; it’s far 
too easy to make a film. Our 
mantra is: it’s not difficult to 
finance a film or to make a 
film, the real trick is getting 
someone to see it.

MM will be profiling The Aramid Entertainment Fund in the next issue of MM.  Arimid 
is an Open Ended Investment Company (OEIC) incorporated in the Cayman Islands.  
The Fund provides short and medium term liquidity, on a low to medium risk level, 
to producers and distributors of film, television and other media and entertainment 
content by way of loans, secured against a variety of assets.

Next Issue



CEO of Premier Pictures 
Steve Rogers talks about film funding
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teve Rogers has a 
wealth of experience 
in inInvestment, De-
velopment, Venture 

Capital, and Film for Pre-
miere Picture and Premiere 
Capital

The words of Bob Dylan, 
“The times they are 
a-changin’,” couldn’t be 
more true these 
days for the busi-
ness of film, which 
is going through a 
period of painful, 
but exciting, evolu-
tion.

These are indeed challeng-
ing times. Many film-relat-
ed businesses are failing.  
Sales agents, distributors 
and post production houses 
have been migrating into 
administration. Traditional 
film distribution models are 
evolving and DVD sales are 
falling (closely linked to the 
failure of high street retail-
ers and video rental firms, 
and the continuing prob-
lems with piracy), but ex-

citing opportunities are be-
ing embraced, as well. The 
greater use of 3G and the 
rollout of new 4G broad-
band support an ever-in-
creasing range of mobile 
platforms on which to view 
content. Briefer, overlapping 
profit exploitation windows 
create a more intense mar-
keting period. Fortunately, 

the public’s appetite for film 
is as strong as ever; it is just 
the way they like to view it 
that is changing.

With the possible exception 
of major studio blockbust-
ers, most movies must now 
make their money from an 
increasing range of non-tra-
ditional sources rather than 
box office and DVD sales. 
This is the result of the 
proliferation of digital dis-
tribution channels and the 
ability of consumers to view 

content using the latest mo-
bile technology. The uncer-
tainty over future income 
and sales creates a higher 
risk perception for distrib-
utors, investors and lenders. 
Coupled with today’s global 
financial difficulties, there 
are fewer lenders of senior 
debt (secured on pre-sales) 
and gap lenders (secured on 

unsold territories), 
and they’re taking 
a more prudent 
approach to the 
amount they are 
prepared to lend. 

Investors need to feel they 
are getting a return appro-
priate to the risks, and dis-
tributors are generally be-
ing more cautious.

Although times are tough, 
governments recognise the 
many social and economic 
benefits that are delivered 
by film production. Attrac-
tive tax credits therefore 
remain available from 
many international territo-
ries for filmmaking in their 
local areas, and many re-

The words of Bob Dylan, “The 
times they are a-changin’,” 

couldn’t be more true these days
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gional grants are available. 
In the UK, the government 
encourages individuals to 
invest venture capital into 
new businesses by provid-
ing tax benefits (such as 
through Enterprise Invest-
ment Scheme and Seed EIS), 
which are ideal to help off-
set the risks associated with 
film production.
At Premiere Picture, we have 
been providing funding to 
producers via structured fi-
nance, Pre-sales, discounting 
Tax Credits, and EIS equity. 

Our experience has been 
that the most successful pro-
ducers – the ones who actu-
ally get their films financed 
and made – focus closely on 
the commercial potential of 
their films, match the bud-
get, cast to realistic sales 
projections to give the in-
vestors the best chance of a 
return on their investment, 
and take full advantage of 
the government support 
available to filmmakers.

Premiere Picture is attend-
ing the Cannes Film festival 
and can be contacted on 
info@premierepicture.com

www.moviemoneymag.com

Universal Film and 
Festival Organization
“Promoting best business practices for film festivals”

The Universal Film & Festival Organization was 
founded to support and implement best business 
practices for film festivals throughout the world.

UFFO is a global voluntary organization and is 
non-for-profit. It’s remit is to bring together the 
highest quality of Film Festivals and the film making 
community by encouraging film festivals to become 
sound in best business practice. To date we have 
been very successful in this endeavor with over 195 
international film festival members.

The UFFO “best business practices “is completely 
voluntary, it is free and easy to implement. In addition 
it is a blueprint for filmmakers in deciding which film 
festivals to do business with.

A Message from the UFFO President Maureen O’ Hara

“Every once in a while there is something that stands out 
and compels us to notice it; I think that is what struck 
me most about UFFO when it was first brought to my 
attention. I am so tremendously honored and proud to 
be the President of such an international organization 
that promotes ethics in an industry I love so much”

Maureen O’ Hara

To get involved with the organization as a member, a 
volunteer or to sponsor UFFO please e mail 
info@uffo.org

Our web site is www.uffo.org

7
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The Asia Film 
Financing Forum

he 11th Hong 
Kong Asia Film 
Financing Forum 
(HAF) announced 
its winners for the 

culmination of a three-
day event connecting 
filmmakers with financiers, 
distributors, and producers at 
the Hong Kong Convention 
and Exhibition Centre. 

Award recipients 
include winners for the 
HAF Awards, HAF Script 
Development Fund 
Award, the 2nd annual 
HAF/Fox Chinese Film 
Development Award, the 
Technicolor Asia Award, 
the Paris Project Award, 
the Wouter Barendrecht 
Award, the Network of 
Asian Fantastic Films Award, 
and two new awards this 
year: the ARRI Awards and 
the Catapooolt Awards.

HAF Awards were selected 

from 25 project finalists, 
chosen from more than 250 
worldwide submissions. 
The selection comprised 
22 features and three 
documentaries, with five 
quality Hong Kong-based 
projects in the running. 

The Awards Ceremony 
was held at VIEW 62 by 
Paco Roncero at the iconic 

Hopewell Centre in Hong 
Kong, and attended by film-
makers. Films were awarded 
cash prizes of HK$150,000 
each. “My deepest appre-
ciation goes out to all 
participating filmmakers, 
funders, partners and spon-
sors for their support, and to 
the dedication of HAF staff 
and volunteers that have 

made the 11th HAF a suc-
cess and continued its legacy 
as Asia’s most anticipated 
film-financing platform,” 
said Roger Garcia, Executive 
Director of the Hong Kong 
International Film Festival 
Society, the organisers 
of HAF. “We are proud of 
our work bridging the gap 
between talented filmmak-
ers and producers and film 

financiers who 
want to bring 
these great 
projects to life.” 

The Hong Kong 
- Asia Film Financing Forum 
is widely recognised as the 
most important film-financ-
ing platform in Asia. It brings 
Asian filmmakers who have 
upcoming film projects to 
Hong Kong for co-produc-
tion ventures with top film 
financiers and producers.
 

T

“E-Max Cineplex Presents the 
11th Hong Kong - Asia Film Fi-

nancing Forum”

8 
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eanette Buerling, CEO 
of MMG,  a film  fi-
nance and production 
company, with offices 

in Beverly Hills, Cologne, 
and London talks to MM. The 
Company  was launched in 
2009 as an  equity film fund. 
It has since expanded to in-
clude senior and junior debt 
financing for films, funded 
by its German division MMP. 

MM. Where do you see the 
future of film funding and 
investment?

JB. The film finance indus-
try has undergone drastic 
changes in the last 24–36 
months. Equity funding di-
minished and debt lending 
became more prominent. 
We started off as an equi-
ty investor and have done 
quite well. However, we do 
see that a combination of 
debt and equity may be the 
best solution for us. We are 
therefore more active in the 
debt/mezzanine  space at 
present and we see that to 

be the best of both worlds.
MM. What should film-mak-
ers do to improve their 
chances when seeking 
funding?

JB. In my view, film-makers 
need to learn about the 
complexity of film financing. 
Today it’s not just about the 
creative side of a film proj-
ect and more. The financial 
side is a key element to-
wards getting a film made. 
The more a film-maker 
knows about film funding, 
the easier it will be close 
films and to get them onto 
the big screen. 

We started a non-prof-
it foundation to educate 
film-makers. We do so 
through conferences, round 
table discussions and film 
finance events. We also of-
fer one-on-one advise. We 
are launching an online 
film finance channel (www.
filmfinanceTv.com) to de-
liver important news to 
film-makers, enabling them 

to learn how to close their 
film project.
MM. What made you decide 
you wanted work in this 
sector?

JB. My love for storytelling. 
I started working at a net-
work station when I was 
still in university studying 
business. Soon I discovered 
that the combination of cre-
ativity and business are best 
suited for me and I am glad 
to be able to work with both 
sides of my brain on a daily 
basis. 

I was trained in television 
and then in the studio sys-
tem on how to develop and 
produce programming. I 
added the finance compo-
nent about eight years ago, 
when I decided to find my 
own money for projects.  It 
turned out to be a valid in-
vestment structure for vari-
ous financiers, who to date 
still invest with us, because 
they made good returns.

Jeanette Buerling, CEO of  
the Media Magnet Group 

J
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Bernd Stephan, President 
& CEO at Media Finance Group, LLC

ernd Stephan is the 
president and CEO 
at Media Finance 
Group, LLC. He is 

a seasoned expert in all 
aspects of film finance, 
with a long track record of 
securing large volumes of 
independent film finance.

MM. Where do you see the 
future of film funding and 
investment?

BS. For independent film it is 
hard to find any institutional 
money right now. The reason 
is that institutional money 
has been burned a lot by 
the industry, that’s number 
one, so when you look 
for independent funding 
you either find it from an 
independent production 
company who are willing 
to take on your picture, or 
go to some high net worth 
individuals. 

MM. What genre film has 
the best return for your 
company? 

BS. In the independent 
film world, because the 

funding heavily relies on 
pre-sales, for the companies 
I have worked with; the 
best genres are romantic 
comedies, action, thrillers 
and love stories. We have 
worked with companies that 
would not look at urban, 
sports or animated movies.

MM. Given the current 
economy, how do private 
investors view movies as 
possible investments?

BS. Movies are not a favorite 
investment choice, and 
private investors, most of 
the time, have an ulterior 
motive: they are not 
looking at great returns 
but because they see it as a 
sexy investment. My advice 
is for any business, not just 
movies: do not try to sell an 
investor on the fact that it’s 
a home run and he is going 
to make so much money, 
because the first thing any 
investor who looks at an 
investment is thinking, is 
how can these guys screw up 
and lose all my money? You 
must show the investor that 
you are responsible with 

their money, and protect 
the downside, that’s number 
one, because at least if 
you get over that hurdle, 
then you have a chance to 
continue the conversation.

You must approach it as a 
business, if you want to get 
someone to invest heavily 
in a film, say millions in a 
film, it’s a lot of money, so 
approach it as a business. It 
all comes down to revenue 
minus expenses and profit; 
then, if you show them that 
you’ve done your homework 
when it comes to the 
profitability, it will help your 
cause.

MM. What is the key to 
success for any film-maker?

BS. The key to any business 
is revenue generation, 
and in film the key is in 
achieving distribution; so 
getting a top international 
sales agent lined up and 
having a strategy in regards 
to domestic sales, is always 
the solution. I regularly tell 
people that it’s easier to find 
the money for a $25M movie 

B
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than it is for a $2M movie. 
For instance, say you meet 
someone for drinks and the 
producers are sitting there 
at the next table, doing 
their calculations as to how 
much equity they need. They 
say the movie is $10M; so 
therefore $5M is needed in 
pre-sales, $3M in incentives 
and  $2M in equity. Well, 
that calculation never holds 
water, because people tend 
to forget that even if they 
can get an incentive of 
$3m, if they need to cash 
flow it, they either need to 
bank it and a bank is never 
going to give 100% on a tax 
incentive, or you have sell to 
somebody and they are not 
going to give you a hundred 
cents on the dollar either. 
There is also a discount 
that people don’t take into 
consideration; consequently 
the equity requirements go 
up.

MM. How does it work with 
pre-sales?

BS. Well, it’s the same for 
pre-sales. If you have $5M 
international pre-sales, 
especially if it’s $5M total 
international sales or $5M 
real hard pre-sales that 
you have contracts for, it 
never translates into a 
$5M production loan. This 
is because a bank will 
never give you a dollar for 
dollar loan contract from 
a secondary territory, even 

for primary territories such 
as the UK, Germany, France, 
Italy, Canada, Australia and 
so on, being contingent 
on the basis that the 
distribution may discount 
it. So when people do their 
calculations, they forget to 
take that into consideration. 
That’s one of the common 
mistakes that I see: they 
don’t understand that 
even if they are entitled to 
incentives, or if they have 
pre-sales, that somehow 
the money needs to be cash 
flowed. 

MM. What percentage does 
a bank lend against a tax 
incentive? 

BS. I would say that you can 
raise between 70-90% and 
sometimes 100% on a tax 
incentive; it all depends on 
which territory the incentive 
is from, as each territory’s 
criteria is different. If it is an 
incentive in Louisiana, the 
state of Louisiana buys back 
the tax incentives at 85 
cents on the dollar, so the 
bank is giving you 85 cents 
on what you are asking for.

MM. What steps does the 
bank take to protect its 
investment?

BS. Well, the bank will hire 
an external consultant who 
scrutinizes the numbers, 
and this gives the banks 
comfort. We had a $9M 

incentive for the movie 
“Law Abiding Citizen” in 
Pennsylvania, but we had to 
sell the incentive because 
it was transferable but not 
refundable. You need a tax 
payer who has a liability 
of $9M, so we sold it for 
91 cents on the dollar, but 
the banks still discounted 
it by 7% because there 
was a so-called tax credit 
risk. This basically means 
that if you don’t spend all 
the money then the banks 
won’t be able to get all the 
incentives.

MM. What is the hardest 
part of raising film finance?

BS. The hardest part is 
always the equity, because 
financing a movie is one 
of the hardest things you 
will ever do. It is the old 
dilemma of the chicken 
and the egg. You want to 
attach named talent to 
your project, and to do so 
you need to Pay or Play, and 
they (the talent) will want 
to see the money. However, 
you can’t send a Pay or Play 
offer without securing the 
talent with a deposit, and 
so you need the money, and 
the investor will want to 
see talent attached before 
they give you the money. 
Therefore, until you make 
it Pay or Play, the talent is 
not attached. No talent, no 
money, no movie.



here are many 
factors for 
film-makers to 
consider when 

seeking funding, but first 
they must take an honest 
and objective look at the 
project and themselves. 
It must be worthy of a 
few years of their time 
and they must be truly 
passionate about the 
project before they involve 
“money people”.  Film-
makers must recognize 
their own skill set.  If skills 
are lacking, consider a 
co-production with more 
experienced film-makers 
and. If they have a high-
concept script, they should 
pitch it to the studios 
instead.  If the film-maker 
isn’t able to break  down a 
script for a comprehensive 
budget, they should hire 
a line producer who 
will help determine an 
accurate budget and top  
sheet. Both the script and 
synopsis must be as well 
written as possible and 
in a marketable genre 
if foreign pre-sales are 
sought.  Foreign pre-sales 
are difficult but can be 

MOnacO Grand Prix 2013
ViP PackaGe

On the occasion of the Monaco Grand Prix 2013, 
LaurenceBEvents has an apartment / suite 
available with a private terrace with a wonderful 
view of the Formula 1 track and the port of Monaco. 
Located in the Panorama building CD Block. The 
two-day package includes VIP welcome, open-
bar, five-star catering and TV screen to follow 
the Grand Prix the best way when racers are not 
below your windows.

VIP Package
(2 days without accommodation).
With 2 staff members
Capacity until 60 guests
Groups / Exclusive use
Individual bookings / Shared use
1750 Euros per person based on Saturday and 
Sunday hospitality viewing, including all VIP ser-
vices.

LaurenceBEvents
37 Rue d’Antibes 
06400 Cannes 
+33(0)650342169
+33(0)650214037
drucillia@ceessmit.com
www.laurencebevents.com
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achieved if the genre is 
psychological  thriller or 
horror. Suspense and fear 
sells; it is universal.  Stay 
away from comedies, as a 
rule, since crossover is low 
to multiple countries.

Also realize that many 
investors do not read scripts. 
Instead, their focus is on the 
logline, beat  sheet, poster/
graphics, a catchy synopsis, 
treatment, executive 
summary, business plan, 
A-list director/A-list talent, 
and the film-maker’s track 
record.  They need to 
know the rate of return on 
their investment and how 
money will be returned to 
the investors. What are the 
comparables? List the box 
office estimate/cost,  the 
cost for five similar films 
that made money and five 
similar films that took a 
loss.  

When you pitch your 
projects to investors  
be prepared, honest, 
knowledgeable, confident 
and fairly aggressive. Be 
forthright in your dealings, 
as this is an incestuous 
business. “Be nice to people 
on your way up because 
you’ll meet them on your 
way down.” It is the nature 

of the beast. Have your 
entertainment lawyer write 
about the risk involved in 
the project. Be prepared to 
discuss the organization of 
your company and who the 
managers are.  Who is the 
director and who are the key 
production team members? 
Add as much credibility 
as possible along with an 
industry overview to your 
business plan and pitch.  

When the background 
information is ready and 
the top sheet of the budget 
prepared decide how the 
corporation or LLC will 
be structured. Consider 
crowd funding as a way to 
raise capital that you do 
not have to pay back. Your 
film “package ” will only be 
complete  if you have set 
reasonable expectations for 
the budget. Recognize that 
you need to establish your 
own track record by starting 
with smaller projects 
before tackling larger ones. 
Consider the fact that this 
is an on going business and 
that you are establishing 
relationships. If you are 
in the US, for example, 
remember federal security 
laws change so you must 
keep up with them. Each 
state of the US and every 

province of Canada have 
their own tax incentives 
that change all the time. 
Producers must check and 
recheck the laws and never 
assume anything.  

Finally, establish a network 
of strong advisers. Agents, 
managers, publicists, social 
media experts, marketing 
professionals, well-known 
producers, lawyers, bankers, 
financial planners (as 
contacts), and mentors 
all add value to the film-
making process. This is 
key so that you may run 
your ideas by them and 
thereby make yourself 
more attractive to potential 
investors. You may use them 
as a sounding board to 
seek advice on whether a 
potential deal is legitimate 
or if it is fraudulent just a 
bad deal. Also, do your due 
diligence before making 
any financial commitments 
to anyone, be it a friend or 
a stranger. 

Carey Borth
Producer/Attorney/Writer
BBA UW-Madison, WI
JD Pepperdine Law School
MFA UCLA Film & TV
careyborth@mac.com
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Enterprise InvestmentScheme
he Enterprise In-
vestment Scheme 
(EIS) is designed to 
help smaller high-

er-risk trading companies 
to raise finance by offering 
a range of tax reliefs to in-
vestors who purchase new 
shares in those companies.

The company has to ob-
serve certain rules, not just 
at the time of the invest-
ment, but for at least three 
years afterwards. If it fails 
to meet those rules, tax re-
lief will not be given; or, if 
it has already been given, it 
will be withdrawn. Similar-
ly, companies should appre-
ciate that investors must 
meet certain conditions for 
tax relief to be due.

For individuals who sub-
scribe for shares in an EIS, 
several kinds of income tax 
relief are available:  

Capital Gains Tax exemp-
tion. Investors who have 
received income tax relief 

(which has not subsequent-
ly been withdrawn) on the 
cost of the shares, and the 
shares that are disposed of 
after they have been held 
for a qualifying period. Any 
gain is free from Capital 
Gains Tax.

Share loss relief. If the 
shares are disposed of at 
a loss, investors can elect 
that the amount of the loss 
– less any income tax relief 
given – can be set against 
income of the year in which 
the shares were disposed 
of, or against any income of 
the previous year, instead 
of being set off against any 
capital gains. 

Capital Gains Tax deferral 
relief. This is available to 
individuals and trustees of 
certain trusts. The payment 
of tax on a capital gain can 
be deferred where the gain 
is invested in shares of an 
EIS qualifying company. 
The investment. All shares 
must be paid up in full, in 

cash, when they are issued. 
We would advise compa-
nies and investors to en-
sure that any shares on 
which EIS relief is intended 
to be claimed are not is-
sued during the company 
registration process, but 
are issued only at a later 
date when the company is 
able to receive payment for 
them.

Shares must be full-risk, 
ordinary shares, and may 
not be redeemable or car-
ry preferential rights to 
the company’s assets in 
the event of a winding up. 
Shares may carry limited 
preferential rights to div-
idends, but there must be 
no arrangements to protect 
the investor from the nor-
mal risks associated with 
investing in shares, nor 
any arrangements at the 
time of investment for the 
shares to be sold at the end 
of the relevant period.

Movie Money
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he UK HM Rev-
enue and Cus-
toms (HMRC) has 
secured criminal 

convictions against a 
gang of tax fraud-
sters jailed in the 
UK for creating 
a fictional fea-
ture film in order 
to claim nearly 
£1.5 million in 
VAT relief along 
with nearly £1.3 
million in film 
tax credit claims. 
The HMRC has 
concerns about 
scams involving 
this tax relief fund, 
which is designed 
to help get more 
British produc-
tions into cinemas 
and increase em-
ployment for UK-
based film support 
businesses.

The leader of the gang, 
Bashar Al-Issa, from Lon-
don, was jailed along 
with Aoife Madden, Tariq 

Hassan, Ian Sherwood 
and Osama Al Baghdady. 
Evolved Pictures perpe-
trated the astonishingly 
bold scam, hyping the 

project as a top-end pro-
duction with Hollywood 
A-List talent attached. 
The producers claimed 
the film required a bud-

get of £19M, which 
translates to £2.8 million 
($4,216,587) in VAT relief 
and tax credit claims.

John Pointing, 
HMRC assistant 
director of crimi-
nal investigation 
(AKA “The Bull-
dog”), said, “This 
gang thought 
they could ex-
ploit the rules 
for genuine Brit-
ish filmmakers 
and thieve from 
the public purse 
for their own 
gain. They were 
wrong, as HMRC 
will not stand 
by and let that 
happen. False-
ly claiming VAT 
that is not due 
is illegal – so we 
are pleased that 

instead of this film 
flop going straight to 
DVD, these small-screen 
Z-Listers went straight 
to jail.”

UK Tax Authorities 
targeting the film industry 
as five more face charges

Movie Money
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Sources have told MM that 
the UK tax authorities have 
now set up a special team to 
scrutinise current and past 
applications for irregularities.  
A recent announcement tells 
of yet another alleged UK tax 
scam by five British movie in-
dustry names who are being 
charged in a more than £125 
million ($194 million) tax re-
lief scam marketed to UK in-
vestors. Charges against Keith 
Hayley, Robert Bevan, Charles 
Savill, Cyril Megret and Nor-
man Leighton are being 
brought by the UK’s Crown 
Prosecution Service after an 
investigation by HMRC, the 
UK government’s equivalent 
to the IRS in the USA. 

Each of the five will face 
charges of conspiracy to de-
fraud contrary to section 
1(1) of the Criminal Law Act 
1977, section 17 of the Theft 
Act 1968 and Common Law. 
At the time those laws were 
enacted, the tax relief system 
operating in the UK was shut 
down after it was exploited 
by tax consultancies. The old 
system was replaced by the 
current tax credit system, 
which seeks to incentivize 
producers and investors in a 
more efficient way.

The CPS said all five defen-
dants are due to appear be-
fore Birmingham Magistrates’ 
Court on June 18th.
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UnIversal FIlM MagazIne

The Universal Film Magazine is a free 
magazine that delivers passionate and 
creative coverage to the global film and 
festival communities.

The Magazine has gained a firm reputation 
for tackling corrupt or disreputable film 
festivals who rip off student film-makers, 
sponsors and even blacklist filmmakers with 
little more than a casual comment. This is 
evident in the magazine as it has exposed 
many festivals and has named and shamed 
those involved in dubious practices.

UFM is partnered with and holds distribution 
rights with organizations including AFM, 
APP-World, Sat-Com, NAPTE, BEV, Production 
Show UK, NAB Show, Broadcast Show Africa, 
Latino Mediacon, IBC Amsterdam, Mandy, 
Directors Guild and Production Base as 
well as many more industry institutions and 
international production shows.

The magazine is entirely free and has a 
huge circulation in over 100 countries.

www.ufmag.biz
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he Film Finance 
Awards (FFA) is 
working together 
with UFFO, Uni-

versal Film Magazine and 
Movie Money Magazine 
for the next Film Finance 
Awards Gala, to be held 
in London on October 26, 
2013.

MM – What does the Film 
Finance Awards do?

FFA – Our team hosts a se-
ries of high-end film and 
entertainment investment 
events during the year, with 
the final Awards Gala taking 
place in the finance cap-
ital of the world, London, 
England, on October 26th. 
The Film Finance Awards 
jury will vote on all of the 
nominations to determine 
which will make the short 
list for 2013. The jury din-
ner and vote will take place 
the night before the awards 

ceremony. FFA recognizes 
structural, inspirational and 
creative investment across 
a range of film finance cat-
egories. During the year, the 
FFA team organizes sever-
al awards events in Berlin 
(February), Basel (April), 
Cannes (May), and Beverly 
Hills (September).

On the night of the Awards, 
government organizations, 
the investment communi-
ty, and individuals working 
on behalf of and within 
the film industry and film 
finance communities will 
be recognized for their 
achievements in more than 
20 categories of invest-
ment. 

Common to all nominees is 
a shared goal: to promote 
and finance the production 
of critically and commer-
cially successful films. The 
program consists of open-

ing VIP cocktails, seated 
dinner, awards ceremony, 
evening entertainment and 
networking.

MM – Why have you 
brought Film Finance 
Awards to London?

FFA – After successful 
events in the Martinez Ho-
tel in Cannes during the 
Cannes Film Festival and 
the Lux Hotel in Beverly 
Hills, we started receiving 
requests to run the Film 
Finance Awards in London. 
With the ever-increasing 
importance of international 
finance for local and inter-
national film – and the fact 
that London is the capital 
international finance – it 
seems to be the logical lo-
cation to hold the Film Fi-
nance Awards. 

You can send in your nom-
inations for the 2013 Film 
Finance Awards through  
our website.

www.moviemoneymag.com

Interview with Craig Smith
CEO of the Film Finance Awards

www.filmfinanceawards.com 
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THe eVOLUTiOn & 
FUTUre OF FinancinG 
indePendenT FiLMS

inancing inde-
pendent feature 
films has come 
a long way since  

the 1930s, when first  doc-
tors  and  lawyers  put  up 
one hundred percent of the 
money for a film, about a 
prize fighter, that the stu-
dios weren’t interested in at 
the time. That film; part of 
a slate of three, went gang-
buster, while the other two 
never recouped, netting the 
investors an overall profit 
from just  the  one 
movie. 

Financiers have 
always  been at-
tracted to the al-
ternative investment space 
of film not just to turn a 
profit, but for the residu-
al effects it can reap them 
such as invitations to exclu-
sive events with stars and 
talent in locations such as 
Cannes.  Today’s investors 
are increasingly becoming 
more savvy about the film 
investment space after the 
heady 90s through this new 
century, where first insur-

ance-backed schemes fol-
lowed by hedge funds (many 
of them Ponzi schemes) and 
even banks dumped other 
people’s stupid money into 
feature films without any 
understanding of how films 
provided a return on an in-
vestment. What has changed 
significantly for financing 
films includes cheaper tech-
nology for making indepen-
dent films; smaller returns 
due to the decreased DVD 
market resulting in smarter, 

less expensive films thanks 
to technological advances; 
a worldwide increase in 
soft money tax incentives; a 
need to make smaller films 
more appealing to a wider 
audience through ensemble 
casting; more investment 
coming directly from dis-
tributors; an increase in film 
festivals and social media 
allowing the smallest player 
to market a film worldwide; 

and a new financing meth-
od through non-recoupable 
crowdfunding sources.

Increased awareness of 
global tax credit and soft 
money incentives has al-
lowed investors to hedge 
ten to thirty percent of their 
investment just by careful 
production location and 
spending in jurisdictions 
that incentivize the total 
costs spent locally.  While 
Canada has led the charge, 

America has chal-
lenged the global 
market to make in-
centives based on 
spend rather than 
politically inspired 

“cultural tests”, allowing 
productions to shoot world-
wide at reduced costs. Juris-
dictions in Eastern Europe, 
South Africa and Ireland 
have sped ahead to pro-
tect their share of produc-
tion and compete for the 
coveted American projects 
that tend to be more star 
driven and bring in more 
dollars to a local economy. 
Another change has been 

Doctors and lawyers put up 
one-hundred percent of the mon-

ey back in the 1930s

By Vinca L. Jarrett, Esq.

Movie Money
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from global distributors and 
sales agents; all competing 
for fewer theatrical films 
in a crowded internation-
al marketplace;  all  trying  
to  be  the  next  Slumdog  
Millionaire. Today’s savvy 
distributor not only sells a 
movie after it is complet-
ed, but looks for product 
to pre-finance through its 
sales efforts by putting up a 
minimum guarantee (which 
can be banked by senior and 
mezzanine lenders) or get-
ting involved in indepen-
dent projects at script level; 
influencing casting choices 
in order to secure the best 
films early on 
in the production phase.  
Talent remains an import-
ant factor, but instead of the 
one-name headliner of yes-
terday’s indie marketplace, 
today’s films lean towards 
smart ensemble products 
with multi-national A-list 
actors (as well as directors 
and writers) that allow dis-
tributors to market the films 
to global buyers. 

This has increased the im-
portance of agencies coming 
on to package the ensemble, 
financing and distribution 
primarily for the U.S. mar-
ket at the major festivals. 
The most important trend 
for those seriously getting 
involved in film funding to-
day is crowdfunding used 
to launch not only the de-
velopment or post-produc-
tion financing of a film, but 

the entire production, and 
also serves as the project’s 
first marketing efforts, es-
tablishing it with its first 
guaranteed audience before 
it’s even submitted to a fes-
tival. No film going forward 
today that hopes to garner 
a  theatrical release in the 
United States can honestly 
seek success without a team 
that assures social network-
ing on a global level, bank-
able ensemble casting, and 
financing that includes tax 
credits, minimum guaran-
tees and crowdfunding in 
addition to the traditional 
equity investment. 

Today’s independent fea-
ture film investors no longer 
have to put up one hundred 
percent of the investment 
in order to reap the initially 
sought benefit of mingling 
with the stars. Instead, the 
smart ones have figured out 
that twenty five to thirty five 
percent of a film’s budget 
may be sufficient equity to 
invest in getting a film made 
in today’s independent fea-
ture film business, and still 
maybe hit the lottery with 
the success that gets them 
to profit.

Vinca L. Jarrett, Esq. is an 
entertainment lawyer and 
president of FilmPro Fi-
nance, a financial consult-
ing service for investors 
and producers funding one-
off films and building film 
slates.
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he Independent 
Film & Television 
Alliance® (IFTA) 
is the global 

trade association of the 
independent motion picture 
and television industry, and 
the voice and advocate 
for the Independents 
worldwide.  Representing 
more than 150 companies 
in 23 countries, IFTA’s 
members are the world’s 
foremost independent 
production and distribution 
companies, sales agents, 
and institutions engaged in 
film finance.

For more than 30 years, 
IFTA members 
have produced, 
distributed and 
financed many of 
the world’s most 
prominent films, 
20 of which have 
won the Academy 
Award® for “Best Picture” 
since 1980 – most recently, 
“The Artist” (Wild Bunch and 
The Weinstein Company), 
“The King’s Speech” and 
“The Hurt Locker.” In fact, 
our members’ films and 
television programs are 
regularly recognized with 

every major entertainment 
award from around the 
globe. Collectively, IFTA’s 
members produce more 
than 400 independent 
films and countless hours 
of television programming 
each year, and generate 
more than $4 billion in 
sales revenues annually.

Headquartered in Los 
Angeles, IFTA is dedicated 
to protecting and 
strengthening its members’ 
ability to finance, produce, 
market and distribute 
independent films and 
television programs 
in an ever-changing 

and challenging global 
marketplace.

IFTA is widely recognized 
for producing the world’s 
largest annual motion 
picture trade event, the 
American Film Market®  
(AFM), where more than 

$800 million in deals are 
sealed each year. Every 
November, more than 8,000 
industry leaders, decision 
makers and trendsetters 
from more than 70 
countries gather at the 
AFM in Santa Monica for 
eight days of deal making, 
premieres, screenings, 
conferences, networking 
and parties. IFTA also brings 
great value to its members 
through tools, knowledge 
and support vital to their 
business, including online 
access to a wealth of global 
information, and ongoing 
research to allow them to 
compete most effectively.

IFTA members 
benefit significantly 
from licensing and 
legal assistance, 
p r o p r i e t a r y 
p u b l i c a t i o n s , 
research and 

analysis, access to industry 
authorities and innovators, 
AFM discounts, and IFTA 
Umbrella Stands at 
international markets. To 
join or find out more about 
membership, contact:
1.310.446.1020 
rburt@ifta-online.org

IFTA Collections has disbursed 
more than US$90 million to 

participating rights holders since 
1994.

T
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MM will be profiling Clarius Capital Film Financing in the next issue of MM.  Clarius 
Capital provides  subordinated  debt (mezzanine)  financing  for experienced  produc-
ers  of feature length  motion  pictures,  with  production  budgets  in  the  $10  mil-
lion  to  $20  million  range.  Clarius  also provides $18 million of marketing financing 
(prints and advertising--P&A). 

This approach to film production  and  marketing  financing  allows  independent  pro-
ducers  to  secure  wide-release  domestic distribution agreements on favorable terms. 
They also structure each transaction so that their respective interests are aligned. 
According to Clarius, this is a fair and transparent approach, rare with studio financed 
productions, assures that any profit participation is shared proportionately.

Full profile of CLARIUS in next months issue

Next Issue
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drian Ward, has a 
wealth of experi-
ence in the Enter-
tainment Banking 

sector. He is currently the 
Senior Vice President - En-
tertainment Industries Di-
vision at Pacific Mercantile 
Bank talks to Movie Money

MM - Where do you see the 
future of film funding and 
investment?  

AW - Crowd funding has 
gained headlines recently 
with VERONICA MARS and 
other projects but is that 
model viable for 
a high volume of 
mainstream, com-
mercial features? 
– probably not.  I 
still see the exist-
ing model that we 
(banks) deal with – lending 
against pre-sales, tax cred-
its and providing gap – as 
being viable, it’s just that 
different rights are now 
taking on more value (VOD) 
as older rights (DVD) are in 
decline.  

Investment funds are com-
ing from different sources 
and now those sources tend 

to be more sophisticated 
and can come on board from 
earlier in the process.  Over-
all, smart money has tended 
to replace dumb money that 
was too plentiful in supply 
before 2008/09.

MM - How has the economic 
environment changed the 
way you do business?  

AW - We are more cautious 
with our loans across the 
board.  We practice more 
rigorous risk mitigation and 
there is more due diligence 
every step of the way.  Hav-

ing said that, content pro-
duction is still very strong 
(quality over quantity I 
would say) and we are see-
ing international markets 
being more robust albeit 
at significantly lower prices 
than 4-5 years ago.

MM - What can filmmakers 
do to improve their chances 
when seeking funding?  

AW - Be aware of the market 
that their film is intended 
for.  Also, put more work in 
to reducing the produc-
tion costs, especially above 
the line costs, of their film.  
Many smaller, independent 
films do not work as a busi-
ness model because talent 
is paid too much.  The fi-
nal piece of advice is to be 
patient and always have a 
back-up plan.  

MM - What difficulties can 
filmmakers face when rais-
ing funds in the film sector?

AW - There are 
many difficulties 
film-makers can 
face that range 
from Investors who 
mislead filmmakers 
about their ability 

to fund projects.  Also, inex-
perienced lenders who have 
unrealistic expectations on 
how a finance structure will 
work or what their clients 
should be paid, etc. etc.  It 
pays to get a good lawyer 
and if you hit a wall find 
another producer who has 
previously got around your 
problem.

Crowd funding has gained 
headlines recently with 

VERONICA MARS and other 

www.moviemoneymag.com
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ClassiC  Media  entertainMent
An award winning production company

Skype: CMEFILMS  |  e-mail info@cmefilms.co.uk |  www.cmefilms.co.uk

Film Production & Co-Productions

 Film Productions/Co-Productions
 Post Production/Special Effects
 Crew/location scouting



apache street gang

the blarneys

BOnOBO

projects  seeking funds
genre  - Brit crime
Budget  - £1 M 
Talent attached- yes
Distribution - UK DvD 
Country - UK Wales
info@cmefilms.co.uk

a gang of special needs 
kids take over the drug 
business on a run down 
housing estate.

“One Flew Over The 
Cuckoo’s Nest” meets 
“Scarface”

Jeffrey O’Kelly, the universal storyteller who 
brought fun, adventure and classic entertain-
ment to millions of children and grown-ups 
around the world with his animated Tv series 
Doctor Snuggles, now welcomes you to step 
into the unequalled, captivating fantasy world 
of Blarneyland and the Blarneys of Blarney 
Castle. 

A family orientated feature film which will 
be produced in live action with sFX and ani-
mation, entitled Blarneyland and the Great St 
Patrick’s Day Caper.

jeffrey@blarneyland.com

genre - Drama - horror
Budget £50,000
Seeking £20,000
Talent attached - yes
Distribution - no
Country UK
mark@bigbrushfilmsltd.co.uk

genre - sCI-FI 
Budget - £100k
Seeking - £50k
Talent - no
Distribution - no
Country - UK
sean@frenzyfilms.com

tHe QUiet HOUr
genre - action
Budget - $4M
Seeking - $2M
Talent - Committed 
Distribution - sony
Country Usa
pweed56@gmail.com

Wheeler

genre  - Brit crime Thriller
Budget  - £5.8m ($9m)
Seeking - £ 4m    
Talent attached- yes lOI
Distribution - TBa   
Country - UK & Ireland. 
alex@leomediagroup.com

debt Of Gratitude

WiPe
Genre: Thriller/Sci-fi
Budget: £5 million
Seeking: £5 million
Distribution: no
Country: United Kingdom
alexsymes@wearetwinstar.
co.uk
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tHe COMPetitiOn
genre - FaMIlY
Budget - £500k 
Seeking - 90%
Talent -  yes
Distribution TBC
Country - UK
Principle Photography:2013

In a cynical age where old 
people are frequently margin-
alised, a family unite behind 
one seemingly unremarkable 
old man to make his dreams a 
reality. 

rupert@mphfilm.com

mad  frankie  fraser

the Boy Who  died Comfortably
genre - Drama
Budget - £3,000,000
Seeking £3,000,000
Talent attached - Director lucy Brydon
Distribution - n/a
Country - China, United Kingdom, America
lucy.brydon@gmail.com

send your movie listing to editor@moviemoneymag.com

genre - Thriller
Budget - $10m
Seeking - $1m
Distribution - yes
Country - UK
vipstudios1@aol.com

death of a rose

genre - British Crime
Budget - £5M
Seeking - 90%
Talent -  yes
Distribution DvD UK & Irl
Country - UK & Usa
Principle Photography:2013

Feature Film on Britain’s most prolific un-
derworld killer. It is said that ‘Mad’ Frankie 
Fraser is one of the most feared criminals 
of the last century. He has been a contract 
strong-arm, hit man killing 40 people, a 
member of the infamous torture gang, a 
firebomber, prison rioter and a thief with 
26 convictions and 42 years inside.

a feature length documentary has been 
made but will not be distributed until the 
feature film is completed

info@cmefilms.co.uk

Facility 31
genre - Horror
Budget - £1.5m
Talent - yes
Distribution - yes
Country - UK
mark@facility31movie.com

Issue 1 of 2013
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Women in Film Foundation’s 
Film Finishing Fund (WIFF FFF) sup-
ports films by, for or about women by providing cash 
grants of up to $15,000 and in-kind services

http://www.wif.org/fff/

Channel 4 Brit 
doC Foundation 
gives financing to support 
independent filmmak-
ers making documentary 
projects that would not 
be commissioned by a UK 
broadcaster.  Since their 
inception in 2005 they have 
funded over 60 award win-
ning films.metu.

www.britdoc.org

national Film 
& Video Foun-
dation - The Nation-
al Film & Video Foun-
dation provides film and 
video-related funding in 
four broad categories:Ed-
ucation and Training,De-
velopment Funding,Pro-
duction Funding, and 
Marketing and Distribu-
tion in South Africa. 

http://nfvf.co.za/funding

huBert Bals Fund
The Hubert Bals Fund is designed 
to bring remarkable or urgent 
feature films by innovative and tal-
ented filmmakers from developing 
countries closer to completion. The 
HBF provides grants that often turn 
out to play a crucial role in enabling 
these filmmakers to realize their 
projects.

http://www.filmfestivalrotterdam.
com/en/hbf/

www.moviemoneymag.com
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gloBal Film 
initiatiVe 
The Global Film Initiative pro-
motes cross-cultural understanding 
through the medium of cine-
ma.  The Initiative has developed 
four complementary programs to 
promote both the production of 
authentic and accessible stories 
created in the developing world and 
their distribution throughout the 
schools and leading cultural institu-
tions of the United States.
 
http://www.globalfilm.org/about.
htm

nigerian Film Fund 
Nollywood is the place to be. The Ni-
gerian Film Fund (NiFiFu) is the only 
way for people outside the industry 
to get a share of the action.

http://www.nififu.com/Who.htm

national endoWment 
For the arts - The National 
Endowment for the Arts supports 
organizations that are involved in a 
broad spectrum of activity in the me-
dia arts -- film, radio, and television 
-- including the production, exhibi-
tion, distribution, and preservation of 
work; the provision of services to the 
field; and the training of artists.

www.arts.endow.gov/grants/apply/
Media.html

In every Issue of

Movie Money there is a 

selection of  film fund  

sources from all over the 

world
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(1) AIDC Marketplace (AUST-
RALIA) - MeetMarket is desi-
gned to match selected do-
cumentary makers’ ideas with 
over 50 national and inter-
national executive producers, 
broadcasters and distributors 
attending AIDC. http://aidc.
com.au/pages/aidc-home/
marketplace/

(2) Baltic Sea Forum for docu-
mentaries (LATVIA) - is a pit-
ching session and workshop 
combined with film screenings. 
http://www.edn.dk/activities/
edn-activity-texts/balt ic- 
sea-forum-for-documentari-
es-2010/

(3) CPH DOX: FORUM (DEN-
MARK) - is an international 
event dedicated to help faci-
litate the development and fi-
nancing of creative and visual-
ly strong film projects. http://
www.cphdox.dk

(4) CNEX Chinese Doc Forum 
(CHINA) - is designed as a 
platform for film-makers who 
adhere to Chinese culture and 
meet the commissioning edi-
tors from broadcasters..http://
www.cnex.org.tw/cnex_all.
php/42.html

(5) COPro (ISRAEL) - The event 
is meant to expand and advan-
ce Israeli independent docu-
mentary makers and facilitate 
collaboration of Israeli docu-
menters with TV networks and 
producers from around the 
world. The two- day pitching 

takes place every spring. www.copro.co.il/

(6) DocEdge Kolkata (INDIA) - promotes creative and 
socially engaged documentary through workshop and 
intensive training. http://docresi.org/docedgeKolka-
ta_about.html

(7) Docs Meeting Argentina Pitching Forum (ARG.) - is 
DOC Meeting Argentina’s area where documentary pro-
ducers and directors are offered international financing 
opportunities for their projects.. http://www.docmee-
ting.com.ar/english

(8) Docs in Thessaloniki (GREECE) - is an international 
pitching forum and workshop offering an outstanding 
opportunity to create alliances for future collabora-
tions: http://www.edn.dk/activities/edn-activity-texts/
docs-in-thessaloniki-2011/
(9) Docs in Barcelona Pitching Forum (SPAIN)- filmma-

www.moviemoneymag.com
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AND

FORUMS

DOCUMENTARY 

PITCHING

There are many funding sources all 
over the world for the production 
of documentary films. Most appli-
cations for documentary funding 
are rigorously assessed in terms of 
their potential for broadcast or are 
capable of reaching an international 
audience through theatrical release 
and film festival exposure.
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kers and producers can present their docu-
mentary projects in development in order 
to attract finance. http://www.docsbarcelo-
na.com

(10) Documentary Edge Forum (NZ) - is an 
industry event, held during the Documen-
tary Edge Festival. It brings together local 
and overseas filmmakers. http://www.docu-
mentaryedge.org.nz/forum/pitching-forum.
html

(11) Dragon Forum (POLAND) – takes place 
during the Krakow International Film Fes-
tival. Attendance of 15 commissioners re-
presenting Channel 4, HBO, ARTE and TVP. 
www.dragonforum.pl

(12) Durban Filmart Finance Forum (SOUTH 
AFRICA) - provides selected African film-ma-
kers with the opportunity to pitch film pro-
jects to leading financiers. 
http://www.durbanfilmmart.com/

(13) East European Forum (CZECH) - is the 
region’s largest meeting of East European 
documentary filmmakers with Europe’s and 
North America´s leading commissioning 
editors, distributors, buyers and film fund 
representatives. 
http://www.dokweb.net/en/east- europe-
an-forum/

(14) HotDocs (Canada) –international do-
cumentary market in North America, the 
Forum is a pitching event that stimulates 
international co- production financing for 
projects: http://www.hotdocs.ca/conferen-
ce/hot_docs_forum

(15) DFA (NETHERLANDS) – The Forum is 
IDFA’s international co-financing market for 
documentaries: http://www.idfa.nl/indust-
ry/markets-funding/the_forum.aspx

(16) Leipzig Forum (Germany) – is where 
Documentary Campus and DOK Leipzig 
present new developments and trends in 

the international documentary film indus-
try. This year we focus on the multimedia 
strategies of ARTE, YLE and Channel 4.
http://www.dokfestival-leipzig.de/v2/cms/
en/dok-industry/overview/dok-
ideas/page280.html

(17) Miradas Doc (CANARY ISLANDS) - is 
an internationally bridging media content 
market where documentary producers may 
sell their films to television
companies and distributors. http://miradas-
doc.com/
 
(18) Open Doors (Locarno Film Festival) 
- This initiative, focusing on a different re-
gion every year, brings professionals from 
the chosen region together with potential 
partners, mostly from Europe, to foster sup-
port for projects that would otherwise be 
difficult to make.
http://www.pardo.ch/jahia/Jahia/home/
Open-Doors/Presentation/lang/en

(19) Sheffield Doc/Fest MeetMarket (UK) - is 
the pitching initiative at Sheffield Doc/Fest, 
Projects can be in any genre looking to raise 
finance and distribute/exhibit their projects 
through alternative strategies including via 
crowd funding and third sector. Doc/Fest 
also offers other pitching opportunities and 
formats for all levels of experience. http://
sheffdocfest.com/view/meetmarket

(20) Sofia Meetings – Pitching Forum (BUL-
GARIA) - has two modules: Second Films 
Pitching - presentation of first, second and 
third feature film projects, looking for fi-
nancial support and co-producers. Balkan 
Screenings - showcase of the latest Bulgar-
ian and regional feature and short films fro 
directors and programmers from different 
international festivals, world sales com-
panies and journalists. http://www.siff.bg/
sofiameetings

More funding sources in the next Issue 
www.moviemoneymag.com
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revenue: irish tax and Customs section 481 scheme 
The Scheme was introduced to promote the Irish film industry, by encouraging investment 
in Irish made films which make a significant contribution to the national economy and 
Exchequer and/or acts as an effective stimulus to the creation of an indigenous film in-
dustry in the State. The scheme was broadened in 1993 to include individual investors. The 
details of the scheme are contained in Section 481 of the Taxes Consolidation Act 1997. 

Summary Of The Scheme
The scheme provides tax relief towards the cost of production of certain films. The maxi-
mum amounts which can be raised under the scheme are:- 
   (1)  up to 80% of the cost of production for all budgets up to the cap of €50,000,000.
   (2)  in no case may the total amount raised under Section 481 exceed €50,000,000.

Tax relief on 100% of their investment is available to individual investors and to corporate 
investors.

Individual investors can invest up to €50,000 under the scheme in any year of assessment. 
An investor who cannot obtain relief on all his/her investment in a year of assessment, 
either because his/her investment exceeds the maximum of €50,000 or his/her income 
in that year is insufficient to absorb all of it, can carry forward the unrelieved amount to 
following years up to and including 2015, subject to the normal limit of €50,000 on the 
amount of investment that can be relieved in any one year.

A corporate investor and any connected companies can invest up to €10,160,000 in any 
12 month period. The total amount which can be invested in any one film cannot exceed 
€3,810,000.

Investment may be made by an individual company or a corporate group. Where the total 
investment exceeds €3,810,000, the excess can only be invested in productions with a 
budget of €5,080,000 or less.

Revenue: Irish Tax and Customs
Dublin Castle, Dublin 2 Dublin , Ireland 
Phone:+353 1 6475000 - Email:filmrelief@revenue.ie
Web Site:  http://www.revenue.ie/en/tax/it/leaflets/it57.html

tax
scheme
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Irish Film Board
The Irish Film Board (Bord Scannán na 
hÉireann-IFB) is the national develop-
ment agency for the Irish film industry 
investing in talent, creativity and enter-
prise. The agency supports and promotes 
the Irish film industry and the use of 
Ireland as a location for international 
production. IFB role sees to be directly 
involved in the creative process of Irish 
films from script to screen, providing in-
vestment for the development, produc-
tion and release of Irish feature films, 
television, animation, documentaries and 
short films.  The fund administers Fiction 
Creative Coproduction 

Irish Film Board 
14-16,Lord Edward Street 
Dublin 2 Dublin Ireland 
Phone +353 91 561398

Web:  www.irishfilmboard.ie

Ireland’s National Screen 
Agency
As Ireland’s National Screen Agency, 
Bord Scannán na hÉireann / the Irish 
Film Board (IFB) has a dual role. In ad-
dition to funding local and internation-
al production, they promote Ireland as 
a film location internationally. The Irish 
Film Commission, a unit within the IFB 
and also ensures that Ireland remains a 
film-friendly location for both local and 
visiting filmmakers. 

14-16 Lord Edward Steet, Dublin 2 
Phone :  +353 91 561 398  
Email:  naoise.barry@irishfilmboard.ie 
Web:  www.irishfilmboard.ie 

www.moviemoneymag.com

CREATIVE DATING 
FOR THE INDUSTRY

Creative Professionals have 
finally been put on the internet 
dating map. With the way that 
modern life has changed and 
lives are busier than ever, it 
is no wonder that internet 
dating has grown prolifically. 
Every sector from Religion 
to Uniforms has been 
covered , but at long last 
www.creativesdating.com 
has arrived!

Opposites may some-
times attract, but lasting 
relationships flourish 
when couples have a 
common ground. This is 
the ethos behind Creatives 
Dating which was started by 
Atalanta Harmsworth, an 
Equity/MU Member, who 
wanted to find other people 
in a similar creative career. 
This came out of her own 
experience, because she’d 
had two failed marriages 
partly down to, she felt, 
her spouses not under-
standing her commit-
ments when working. 
Finding that there were 
no dating sites strictly 
for professional cre-
atives, she decided to 
start her own.

“We’ve maintained 
the privacy and safety 
of the site,” said 
Atalanta, “and 
membership has 
grown rapidly, 
with an even 
wider range of 
like-minded 
professional cre-
atives.”

www.creativesdating.com



uK - new projects announced 

for regional Film and Creative 

talent development funds

reative Skillset 
has funded 24 
new projects from 
the Regional Film 

Fund and Creative Talent 
Development Fund pro-
grammes, investing over 
£700,000 into the UK film 
industry.

The aim of the Regional 
Film Fund programme, in 
training film industry pro-
fessionals, is to make sure 
that relevant training is 
delivered across England, 
meeting specific local skills 
needs. Over £350,000 has 
been awarded to organisa-
tions to run training across 
England for over 700 indus-
try professionals.

Funded programmes range 
from The Generator, a de-
velopment programme by 
104 films to raise the film 
market and business devel-
opment skills of outstand-
ing emerging disabled film 
talent in Yorkshire, to Show 
Me The Money, a four-day 
residential lab in Birming-

ham by First Light, which 
will train 15 new entrants 
in the art of feature film fi-
nancing.

Many of the regional pro-
grammes address gaps in 
business and entrepreneur-
ial skills - such as finance, 
marketing and manage-
ment, areas also identified 
in Creative Skillset’s 2010 
survey of the production 
sector workforce. In a cre-
ative industry where many 
freelancers establish their 
own small, independent 
companies, these types of 
skills are vital.

The Creative Talent Devel-
opment programme aims to 
support emerging and es-
tablished Writers, Directors 
and Producers on training 
programmes with a project 
and team focus, which pre-
pare talent for the realities 
of the industry and help 
establish and reinforce in-
dustry connections. Areas of 
particular interest are:
Script development and 

script editing schemes.
Training linked to short film 
production.
Training linked to micro-
budget feature film produc-
tion.
Structured festival-based 
training programmes which 
help talent better under-
stand the UK and interna-
tional film industries.

Over £350,000 has been 
awarded to organisations 
to run training for over 650 
established industry profes-
sionals in these areas.

Programmes range from 
The Bureau Film Company’s 
Save Our Scripts, which will 
connect emerging writers 
and producers from across 
the UK, to LOCO’s Kick-
start Your Comedy Career, 
a year-long programme for 
upcoming comedy filmmak-
ers with live craft sessions, 
masterclasses and work-
shops as well as networking 
and collaboration sessions. 

C
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Sources of  Film Financing in the UK 
Other key organisations responsible for film funding

Cinema and television Benevolent Fund
Established over 80 years ago the CTBF 
has been providing valuable practical and 
financial assistance to people working in 
the film and TV industries. They raise their 
funds through donations, charity events 
and memberships.

Collabor8te
Collabor8te aims to build filmmaking 
teams by giving opportunities to new 
talent while encouraging them to learn 
from more experienced professionals. 
Collabor8te hope to nurture homegrown 
talent and help them to establish them-
selves internationally.

ideastap
IdeasTap is a charitable organisation es-
tablished to help young, creative people 
at the start of their careers. The organi-
sation offers a variety of free resources 
for young people including showcasing 
opportunities, workshops, funding, men-
toring and advice. IdeasTap also manages 
an online arts magazine, IdeasMag, which 
offers advice through interviews and fea-
tures.

iFeatures
A feature development and production 
programme supported by Creative En-
gland which supports the development of 
16 projects and the production of three 
films on budgets of £350,000. Based orig-
inally in Bristol, the initiative which be-
gan life in 2009 is now widening its net 
to a search for stories that reflect England 
for iFeatures2.

microwave
An initiative of Film London and the 
BBC Microwave challenges filmmakers 
to shoot a feature film for no more than 
£100,000 with cash and in-kind support. 
It is open to film-makers working in doc-
umentary, fiction, animation and to artists 
working with the moving image, and has 
resulted in some extraordinarily well re-
cieved films from Shifty to Ill Manors.

scottish doc institute
SDI is an internationally recognised doc-
umentary research centre at Edinburgh 
College of Art specialised in documentary 
training, production and distribution. Its 
aim is to stimulate and inspire the doc-
umentary scene in Scotland and beyond 
through focus on creative excellence and 
clear international outlook, in order to 
develop a slate of feature documenta-
ries with some of SDI’s Bridging the Gap 
alumni, and enable ambitious co-produc-
tions such as “The New Ten Command-
ments”, “Future My Love” (forthcoming) 
and “Breathing” (in post-production).

Wellcome trust
The Wellcome Trust is a charitable foun-
dation whose aim is to improve the 
health of humans and animals. For many 
years the Trust has been encouraging the 
collaboration between scientists and art-
ists to help generate understanding and 
debate around key issues affecting sci-
ence and society. This is achieved through 
a variety of awards and initiatives open to 
all art forms.
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Creative england
Creative England works in partnership 
with the British Film Commission to 
support film and television productions 
shooting outside London, and to promote 
England as a place to film. England offers 
some of the very best filming locations, 
crew, facilities and studios in the world. 
Creative England can help your produc-
tion to find and access them, and can li-
aise with local authorities on your behalf 
to ensure your shoot goes smoothly.

Creative England have been working to 
develop a new and exciting library of 
locations, crew, facilities and production 
companies in the English regions. This is 
a fully searchable, comprehensive listing 
of filming locations, crew, facilities and 
production companies working through-
out all grades and departments within 
the industry outside London.

They have now launched the new service 
and are dealing with enquiries from pro-
duction companies on a daily basis.

Contact 
production@creativeengland.co.uk 
Tel:- +44 (0)208 324 2311

northern ireland screen 
Northern Ireland Screen is the govern-
ment-backed lead agency in Northern 
Ireland for the film, television and digital 
content industry. 

Its mission, to accelerate the devel-
opment of a dynamic and sustainable 
screen industry and culture in Northern 
Ireland, Northern Ireland Screen pro-
vides focused intervention in 8 key areas:

(1) FILMING IN NORTHERN IRELAND
(2) INVESTMENT AND FUNDING
(3) BUSINESS AND SKILLS
(4) IRISH LANGUAGE BROADCAST FUND
(5) ULSTER-SCOTS BROADCAST FUND
(6) EDUCATION
(7) ARCHIVE AND EXHIBITION
(8) MARKETING AND INFORMATION

Northern Ireland Screen is funded by 
Invest Northern Ireland (Invest NI) and 
part financed by the European Regional 
Development Fund under the European 
Sustainable Competitiveness Programme 
for Northern Ireland; the Department 
of Culture, Arts and Leisure (DCAL);  it 
is delegated by the Arts Council of NI 
(ACNI) to administer Lottery funding for 
film in Northern Ireland. 

For further information.
Tel:- +44 (0)208 324 2311
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